
DICKSON CONSTANT CASE STUDY

Its incorporation into the American group Glen Raven®, in 1998, 
enabled Dickson to develop its activities and create global 
synergies.

Its products are marketed under two brands: Dickson and 
Sunbrella.

The markets and products concerned are:

• Solar protection fabrics;
• Flooring and woven carpets;
• High-end upholstery fabrics;
• Fabrics designed for marine equipment.

Dickson Constant has ongoing SEO translation and marketing 
translation needs for its website. These translations mainly concern 
product sheets, which are translated into Spanish, English, Swedish, 
Polish, German, Dutch, and Italian.

Product pages are the last pages visited by customers before 
conversion. It is therefore essential that they are perfectly written 
and make customers want to make a purchase.

To do this, the wording and translation of product sheets must be 
faultless.

In the past, Dickson Constant has collaborated with various 
translators, but the quality has varied considerably between 
languages.

In the first instance, our teams:

• Carried out an audit of the existing system and analysed the
quality of the translations;

• Proposed and translated a glossary with specific terms in the
seven languages required.

• Carried out technical tests to translate directly into the
formats used by Dickson JSON and Excel ;

• Searched SEO keyword equivalents in all languages.

Once the elements had been validated by Dickson's international 
subsidiaries, we created a team of multilingual translators, 
coordinated by a project manager. This project manager became 
Dickson's single point of contact. Our team is flexible and quick to 
react, adapting to the changing needs of the client.

Indeed, Dickson Constant generally asks us to translate large 
volumes within tight deadlines. Equally, some periods are much 
slower in terms of activity. Here at Milega, we adapt to their needs.

Founded in 1836, Dickson Constant has, over 
the years, become the world market leader in 
technical textiles for the home

The key issues are:

• Mastering the technical terminology specific to the textile sector;

• Employing translators with marketing expertise, capable of creating

engaging content;

• Translating into a format that facilitates integration;

• Delivering SEO-optimised translations.

Do you have an sales site translation project?
Call on our Marketing translators.  

“At the start of the partnership, Dickson Constant sent us feedback 
from subsidiaries in seven countries.

This information allowed us to refine the desired terminology. Thanks 
to our translation memory tools, we have been able to provide 
accurate and balanced translations.

It was in-depth work, which required extensive communication 
between ourselves and the client. However, this was essential for the 
project to run smoothly. The availability of the Dickson team was also 
much appreciated. They were always available if we needed to clarify 
something or if a translator had doubts about a term or product.”

Testimonies by project collaborators

Thoughts from the project manager

Translation challenges at Dickson Constant

The solution provided by Milega

“Speed, efficiency and quality have been present since the beginning of 
our collaboration. Always amenable to listening to our specific 
requirements, our project manager, Laura, demonstrated flexibility in 
meeting our needs and responding to our issues.

Our subsidiaries were able to proofread the content of certain 
translations and make some recommendations. These were 
immediately processed and taken into account by all Milega's 
translation teams.

As well as providing us with quality content (especially in terms of 
SEO), they were also able to be proactive at certain times during the 
project.

We are more than satisfied with Milega’s contribution!“

Thoughts from the client

Simon Demagnez  / Webmaster Dickson Constant

Content strategy is essential for building brand awareness and 
attracting new customers.

However, in the context of internationalisation, it is not simply a 
question of literally duplicating a strategy that works in France.

Making your international content strategy a success: Do you have a 
content internationalisation project? Use our SEO translators.

· Carry out a study of keywords for each target country, choose
relevant and less competitive keywords: it is not enough to literally
translate your content to obtain the right ranking in search engines.

· Choose professional and native translators in the language into
which you want to translate your content. These professionals know
the regional and local linguistic intricacies of your target market.

· The translation professionals you have chosen must have a good
knowledge of your sector of activity, but also be experienced in web
translations and the rules governing natural referencing.

Laura Calvo / Milega Project Manager 
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